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1 Publishable Executive Summary

The Horizon Europe EM-TECH project brings together 10 participants from industry and academia to
develop novel solutions to push the boundaries of electric machine technology for automotive traction.
The deliverable “Project’s corporate identity including communication plan” provides an overview on the
corporate identity created for this project, the plan for communication and the communication channels
established to reach the goals set in the communication plan:

Section 2 Project’s corporate identity

Section 3 Communication strategy and plan

Section 4 Communication material

Section 5 Communication channels

Section 6 Communication multiplicators — clusters and associations

2 Project’s corporate identity

This chapter outlines the project’s corporate identity and the templates generated accordingly.

2.1 Projectlogo
Already during the proposal phase, a logo was created to represent the project and the consortium. The
logo is shown in Figure 1.

.lain Colour 1
R35 G188 B205

#23bccc

(Main Colour 2
R24 G182 B106

#18b66a

EM-TECH

Figure 1: EM-TECH project logo Figure 2: Main colour code

It represents a stylized electric motor and works with two main colours from the colour field green and
blue —in general connected to clean energy as well as electromobility by the public.

Page 4 of 23 -
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This logo is used among the different templates generated for the project to ensure a uniform
appearance towards the public.

2.2 Templates

Along with the project logo and the corresponding stile guide, templates have been developed to
provide the project partners a tool to easily follow the project corporate identity and (1) consistently use
inside the project cooperation as well as (2) present the project towards the stakeholders involved. The

following figures show the corresponding templates generated.

I

\: ( % ) 14
Nt

EM-TECH

D X.X— Deliverable Title

EM-TECH - ive e-motor ies covering e-axles and e-corners
vehicle architectures for high-efficient and sustainable e-mobility

HORIZON-CL5-2022-D5-01-09
GA No. 101096083

Work package No. X
Deliverable No. DXX
Expected delivery date X000
Actual submission date X0
Lead beneficiary

Dissemination level PU/SEN

Figure 3: EM-TECH Deliverable template
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EM-TECH

Add title

Add sub-title

Funded by
the European Union

Figure 4: EM-TECH presentation template (title)

Add title

* Add text

Figure 5: EM-TECH presentation template (content)
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Title

Authors

Subtitle
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor invidunt ut
Iabore et dolore magna aliquyam erat, sed diam voluptua. At vero eos et accusam et justo duo dolores

et ea rebum. gubergren, estl Lorem

ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor invidunt ut labore et
ali erat, sed di just et

rebum. Stet clita kasd gubergren, i est Lorem & sit amet. Lorem ipsum

dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod tempor invidunt ut labore et dolore
magna aliquyam erat, sed diam voluptua. accusam et j t ea rebum. Stet
clita kasd gubergren, no sea takimata sanctus est Lorem ipsum dolor sit amet.

Duis autem vel eum ir k tin vulputate vl i quat, vel illum dolore
eu feugiat nulla facilisis P’ lignissi " . luptatm

it duis dolore i ilisi. Lorem ipsum dolor sit amet, consectetuer
sed diam y ni g

Ut wisi enim ad minim veniam, tation
. Duis. iriure dolor it

Page 10f2

g i 4597 (SWER}

Figure 6: Leaflet template (word)

Title of the document

space for 2 lines
Author(s)

Subtitle

with Space for 2 or even

more lines

Fugia verit, et que vel magnimpor sitibea sum res et a
lorerf di

nonsequiam fugia volorep udisimos apita sunt quam
fuga. Nequi consedicim eium voluptatio quidebit adit,

etur as ducid et omnimi, ipsum aut aut magnat mini il
magniminimus accuptati occatum ium intion corrum
eicidest platio. Et dolecta nis moluptatem senti autest
voluptaquam cus, simusda am conectem quam, offici
debit, optae sint quo voluptam sunt magnimo luptass
itissimus di ut fuga. Edio molo delibusapite voluptatiis
et re con resti aut molest odi odi omniaspit ut fugita-
temqui ium section sequis ium dolor adit omni acea
quis suntiistiae ped quis alicae nissunt otates delenti
it fuga. Nam, sunt id eaquodi citatet qui utenimp or-
rovita archil mi, intibus.

Giate most pra sin porroriatio quistet voluptiae aut
«eum veroreserume volorum ium illa dolenda ndesci-
tas ea pel est, velendit essinum re nonet, ommod et
ad et, cuscilitat iditate exerum fugitin cum, te odis ne-
cea doluptat enis rectore iciisit aturem endit idestem.
Maximus iduciati repellu ptatiatem amust doluptatis
doloremodi as dolupta ectotae si alia cullupta veni-
maio occatin coriam et, quo ma vent magnihilti volo-
rer orecatisit as es nos sincture dolore et fugia quatio-
rum, con culparum, cullora nis res suntioritio ent.
Agni apidebis alitam sunt.

Lorpore nonem essequist exerum ea nam acearum
evendi que de solorporest aute simusda que volo il
ius, tem is voluptatem exces est et aut que odit plibus

EM-TECH

spe ma inihitas autatem aut magnis entio occus dolo-
re nonsequi vendit porrori onsene nia dolorem quam

nosam cusam aut qui aute ant et haribusant, sapiet
expelen dictioris ratus dematentur sam eum evellau
ditate velestorem erferum nonsequi occus etur?

Adobestock 237714206 jpeg

Ugiae. Nem facculp aribeaquid quuntem est, volor-
porem ad quaesequiae venda dem iligeni hiliquam,
evendit, ut et ex eaqui cuptatur atur, quiaspid mi, te
elis aut que quam, consedit pra cus eaguunt et adiore

Subtitle

qui tem ime volorehendae de et occupta ssimi, cuptas
sum nobitior solenihitas most, estrumq uatur, susam,
si ad ut isincto reiurib usciust, cus di beaquatum quam
illecum, que eossin rereperro volorem ut ex et ven-

que dem quiaerum velesed quaepro quatia
prorporest, consece proreptur at fugit, tecta pratem-  ex et eume nimaxim porerum que perehen dellupta-
a pidel iur? auda cum sit

& vendus,
ae cepudit, inihict iatiam, venim ium ratatur, sedi do-
lupti dolupta tessitaspis et etum quis eum explandae
perferoratem as exerror eceperum nis alic te
dolor aut elest, tem qui od que necate lique eatur rem
Quamentem reri nistiissi audis reperes sit,Hendiae
prestemodi omnia sequunto qui doluptusam rercia-

tem ation cuptaquissi ut lame volesent verchitatur,
consed ma ea idunt optatius que et ullaborrum, net
qui veles dolor si omnihic ipsumqui torepudam alita
nobit que pra nia voluptur molorio que venihilla con-
sectati sae. Natio venim iuris pores preni cus plaut
lacerro dit, sitibus tinie laccate nihilliquid et laut et

st rempor sum aligend; [

nobis imilluptibus est, sequatiunt essecum volores pa
etur, optas etur, officat.

Ehenet dolessimil llabo. Et omnimus sinus.

Anto vendis lloreici reius.

Voluptaspel et que voluptat velit opturit asimpor epu-
dand s i v

et pariant.
Mendamet atis et lautem. Nam id mollora tectio. Non-
sequ asinullabo. Nam cuptaep elicit fuga. At debis re

reptiis et fuga. ltat fugiani mincimint, sendend ende-
dipienis ibt odiatus et int.

prata volorest porernam ipit et quatusae coreptatum
dolum reped quiatem quatur autem unt atur?
Dae is niscillam, ommos eum lam, experi accatamus,

perem quis ped moluptas maionsed quodit volestius
audam, it, utemque doluptatus iminull accupta no-

AdobeStock_263224571jpeg.

tibus soluptio. Nar Quia dol

llabo. Bore dolorec tuscidenima velesti onsequae nos

ma dolenihite sam in cor rem fugitasi re parumet ve-

lest fugia nonempor modit ium sit et destiat emporpo
tiae. Imi, volore nit i

Ehentiandi dolorum aut ipidebit quis dis solorerchil
maxim quiam ium rest aliquis dolorist omnimagnim
evel exped que ipsunt, non etur, voluptas con por-
poriore, cupicaepro et re, sam fuga. Commolum id

Subtitle

quas quo omnimi, conempo ruptatq uidebitatus aut
aperum nimeniet rehende mporent, es ut ut vid event
aliquatur autem quas et, occusam, consed et derita
aci tetur aut elis moluptur sit, acipicae paria illandia
vendipsandae niaerro viderib erfersped que praest it
aborepu ditintibus qui reic tem eatius ut quae ratio-
rest, omnit pliquo venimin est est et exped mi, suntia-
tium derro officat iorest occae sumentium iliciendam
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quatque doluptat perferr ovitect iostis i quam sed
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incidisquas ex exeriscipsus dolupta quibustiae liquia
conse pa et hit atia eum conet, voles evenisim si, se-
qui omniet lautet reheniet venduci aectatus endeles
cipsam, et i Aquiati-

susame vel molorenes et es aut faccus volupidebis asi

paribea turepuda por as adi officaborro beriam rem-
perias quo endis asperio bero quideli taestiunt velis
mi, et lictur acepedictem il magni as eumquas nes-
trum volorrum am, omnis quatia quiande nihilia nima-
xim endandebis mo vitatem odicati busdant dolupta
tassed quos am estia que pere, vellupti qui iluptatum
volecaeperro qui alit autaspi tisquid eliquam, i omnis
ullendi tatemauid mi, occus, que nimagnientio temo
molorepediae diandebit pos sam que volenisim quae
earchiciis dolores equatur, sam autatius im expliquae
vere etum ium faccus et fugiate nis est as asi di qui
temposs inimus, corios eumauiat preicit laboreium
volorer emporemperum que odis eum nist facessum
vendaepe veria nobis quam, cum andit, ipsani a con
cori dolendis nonet veribus, apid utem fuga. Lo con et

bus aut fugitis mo comnis escitem quam digenientem
faccus.
Re, sus comnimus. Toris dolorrum fugias evel iur mo-

o

is expelliqui ad ma iliquiam, si derat.

Que con pro doles none re prem. Itatia quaerum eos
es doloren testruptam iusamus torendi blandaest,
consers piendit landae volendemped ma cusciaeped
untiore nihitiur, consequ iatquam sedigene am hic
tem elenihi citemolupta venda nostectatur? Quibe-
arumque esequi as eni inum de et vel mini nestecae

it et
qui tem cus, vit, sam susandias aut aut qui demauia
commolecepel molum, sae volorempore plant expe-
runt hillest, sequis repra volor mint, volut rae nienda-
s dollupt atent, ut porit audit odictemped quiaectas
Volo exceat ad mint vellorr oruptat.

Fundod
the European Union  Contact information
waswebsite com

Figure 7: Leaflet template (Indesign)
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EM-TECH Meeting, date

List of Participants

Pagelof2

Figure 8: List of participants (F2F)

Minutes of Meeting Minutes of Meeting
b
ate: Time:
No.  Type Remarkls) Who Until
sublest: Target of the meeting:

Participants: _[Name of Participant] __[Abbr)

Executive Summary:

internal / confidential internal / confidential

Page1of3 Page20f3

Figure 9: Template Minutes of Meeting
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3 Communication strategy and plan

Targets

Who

EU Citizens

EM-TECH STRATEGY

EU Policy Makers

Public / Social

Services

Young women

Scholars

Why

Awareness of EU-
funding as

innovation enabler

Influencing
decisions towards
investments on
2ZERO topics

Promotion of clean
and circular
mobility
technologies

Encouraging to
engineering and

research career

Triggering interest
on science and

technology

Table 1: EM-TECH Communication strategy

Table 1 provides an overview on the communication strategy developed for the EM-TECH project.

3.1 Web channels

The project will organize three streams for the Internet-based communication: (i) project website; (ii)
LinkedIn site; (iii) corporative web portals of the participants. These streams will publish and distribute
project-relevant multimedia content as interviews with project team members, videos, and pictures
about the most highlighted EM-TECH activities. The project website, any updates released over these is
described in chapter 5.1 of this document. The activities performed on LinkedIn are described in chapter
5.3 of this document.

It is planned to min. bi-weekly release news on the EM-TECH project website and on LinkedIn and to
publish min. 2 interviews / blog articles of the consortium participants on the project topics in
connection to public and society aspects.

3.2 Public media

This channel includes regular publication of project news, incl. video materials, in regional, national and
international newspapers or other relevant media. It is planned also to engage PR departments of the
consortium organisations for these actions. A press release will be provided to support this activity.

It is planned to achieve min. 5 publications in national newspapers / magazines per year, one publication
in an EU magazine for the public per year and min. one regional and one national / Europe-wide TV
report broadcast.

3.3 Events and actions on consortium level

This channel includes participation of EM-TECH staff in Open Days at universities, presentation of the
consortium achievements at Open Lab Days and Research Networking Days at non-academic companies
participating in the consortium. Such events are a strong measure to promote the project outcomes to
local communities and citizens in general.

Page 9 of 23
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It is planned to have EM-TECH presentations / booths at Open Days attracting at least 3000 totally on
the consortium level for the whole project duration.

3.4 Event and actions at community level

As differentiated from the previous channel, this measure has not only corporative but also regional /
national dimension. This covers the EM-TECH promotion at local schools, project booths at regional and
European Researchers’ Nights, public round tables and other relevant events to showcase benefits of
the EM-TECH technologies and to motivate society and policy for support of education and research as
key elements of a sustainable society and economy. To increase regional relevance, the consortium will
appoint the partners for specific regional actions.

EM-TECH targets 2 promotion actions at community level for each participating organization with a
targeted audience of at least 1000 persons totally on the consortium level for the whole project
duration).

An example of such an activity is the Research Night in IImenau, coming up in July 2023.

4 Communication material

Based on the project’s corporate identity established and described in chapter 2 of this document, the
consortium developed and released general communication material to communicate the existence of
the project and its main facts. These communication items are available on the project internal
SharePoint, hosted by the project coordinator AVL, as well as on the public website, to be described in a
later chapter of this document.

Page 10 of 23

EM-TECH



D 7.1 — Project’s corporate identity including communication plan

4.1 Project leaflet

EM-TECH - Innovative e-motor technologies co-
vering e-axles and e-corners vehicle architect
res for high-efficient and sustainable e-mobility

Objectives

EM-TECH brings together 10 participants from indus-
try and academia to develop novel solutions to push
the boundaries of electric machine technology for
‘automotive traction, through:

i) innovative direct and active cooling designs;

ii) virtual sensing functionalities for the high-fidelity
real-time estimation of the operating condition of the
machine;

iii) enhanced machine control, bringing reduced de-
sign and operating conservativeness enabled by ii);
iv) electric gearing to provide enhanced operational
flexibility and energy efficiency;

Facts

Funding scheme: HORIZON-CL5-2022-D5-01-09
Status: Project start by January 1st, 2023
Duration: 3 years

Consortium: 10 partners

Total budget: approx. 4.920 k€

Coordinator: AVL List GmbH

EM-TECH Partners

The EM-TECH consortium partners are:
. AVLList GmbH

. Technical University of limenau

. Politecnico di Torino

Elaphe Pogonske Tehnologije Doo
Vaionic Technologies GmbH

Ideas & Motion SRL

UrbanGold GmbH

. Armengaud Innovate GmbH
University of Surrey

10. University of Bath

omNonswN L

v) digital twin based optimisation, embedding system-
atic consideration of Life Cycle Analysis and Life Cycle
Costing aspects since the early design stages; and

vi) adoption of recycled permanent magnets and cir-
cularity solutions.

EM-TECH obtained the support of several car makers
(AUDI AG and Changan UK R&D Centre Ltd) as well
as a Tier 1 supplier (PUNCH Turino $.p.A.), which will
strengthen the exploitation strategy.

‘We are very much looking forward to the cooperation.

EM-TECH overall approach

power levels of 50 kW - 120 kW), provi-

The proposed bei innew
series of radial flux direct drive in-wheel motors cha-
racterised by so far unexplored levels of torque den-
sity (>150 Nm/litre, >50 Nm/kg), and on-board single
stator double rotor type ironless axial flux machines
providing power density and specific power levels in
excess of 30 kW/litre and 10 kW/kg. The solutions
will address both passenger car and van applications

ding competitive costs (<6 Euro/kg for a production of
100000 units/year), and leading to significant reduc-
tion of motor energy loss during real vehicle operation
(>25%), and to >60% decrease of the rare earth con-
tent, including implementation of magnet recycling
solutions.

'\ i 10 ot s e oo o 3 St oo ntact:

4 o ot ecesaty refect thcse of the urpesn Unin o the Eurcpesn unded by Co
e st and et et e AL uropean Union | contact@emtechproject.eu
e o o A el e .

EM-TECH

www.emtechproject.eu

Figure 10: EM-TECH project leaflet
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4.2 Project presentation

EM-TECH

EM-TECH Project

ive e-motor tech ing e-axles and vehicle
architectures for high-efficient and sustainable e-mobility

Funded by
the European Union

EM-TECH — Fact sheet

* EM-TECH: Innovative e-motor vering e-axles and vehicle for high-
efficient and sustainable e-mobility

* Funding scheme: HORIZON-CL5-2022-D5-01-09
« Status: Project start by January 1+, 2023

* Duration: 3 years

+ Consortium: 10 partners

« Advisory Board: 3 partners

« Total budget: approx. 4.920 k€

* Coordinator: AVL List GmbH

Consortium Advisory Board

[€11D)

CHANGAN AUTO

1 PUNCH | Torino

Overall Approach

Obj1: Radial flux in-wheel motor (IWM)

(OBJECTIVE 1 (01): Radial flux in-wheel motor (IWM) and drive technologies for high torque density, efficiency,

dynamic response, and implementation flexibility of e-corners

« O1.1. Development of a new series of electric comer modules, each of them including 3 direct drive IWM using radial flux
permanent magnet (PM) synchronous technology, and the respective integrated Silicon Carbide (SiC) based inverter

« 012, Electric gearing (e-Gear) solutions that suitably modfy the stator winding arrangements according to the machine
setpoint

<013, i i " i of 50 Nm/ke

@ by

performance

Obj2: On-board axial flux motor (AFM)

OBJECTIVE 2 (02): On-board axial flux motor (AFM) and drive technologies for high power density and efficiency,
and reduced implementation cost

.21 of the energy efficiency and circularity ics of a new series of on-board single
stator double rotor type ironless AFMs

«022. g

-023. ion of powder i i ials for active par

* 02.4. Mechanical and electrical integration of the EM-TECH AFM technology with SiC-based power electronics developed in
on i )

Obj3: advanced cooling and control strategies

(OBJECTIVE 3 (03): Innovative and smart design solutions for increasing the performance and reducing the life

cycle impact of the EM-TECH radial and axial flux machines

«03.1.~10% in hotspots, e

* 03.2. Novel virtual motor sensing solutions for real-time
‘monitoring of the temperature distribution within the PMs

- 033 ion of i i i ithms, for
o . . N ot

factors (machine used at it fullpotential;and '
(i) enabling the use of lower-grade, lower-performance and
Dysprosium.

- 034 geometry opti
for energy loss reduction along driving cycies

+PM: permanent magnet

Obj4: Circularity solutions for IWM and AFM

OBJECTIVE 4 (04): Circularity solutions for in-wheel and on-board motor technologies

*041. on of Life Cyde A (ca) ies in the motor design optimisation and digital
twinning tooichain

.042. Life Cycle Cost (LCC)

.043. ind updates on the LCA/LCC

* 04.4. >60% reduction of the use of in the EM-TECH machines wi state-

of-the-art designs, and adoption of recycled PMs as a viable circularity solution
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Obj5:Digital twinning

OBJECTIVE 5 (05): Digital twinning for electric machine performance and circularity optimisation

+05.1.Setupofa i all stages of i d life

* 05.2. Innovative digital twinning approach based on:
il (L) from

1) 2gi
the Horizon 2020 XILforEV project;
ii) adaptive interfaces for coupling of virtual and physical
systems from different domains and process holders; and
ii) extension of the XIL concept by networking
complex testing facilities at different consortium
participants

* 05.3. X-in-the-Loop-based flexible and accelerated testing
of electric drives and vehicle comers

Impact

* Technological: Highly efficient, affordable in-wheel and on-board electric motors for different vehicle
segments, which demonstrate above 20..25% energy loss reduction along driving cycles.

* Economic: EM technologies providing cost reduction 5..6 €/kW and lower as well as decrease in rare magnets
use >20% (for IWMs) and in total rare earth content >60% (for OBMs).

« Scientific: New validated research methodologies on (i) virtual sensing in electric powertrain applications, (ii)
LCA/LCC, (iii) smart EM control within e-corner/e-axle frameworks.

* Sodial: Increased of electric due toincrease i 02
more sustainable transportation; Improvement of vehicle efficiency and therefore a reduction of CO2 and
emissions.

EM-TECH Work-package structure

wvrssvor A\
components” technical requirements validated by simulation

+ LCA planning
WP3: Innovation for axial WP4: Innovation fgr e-
flox motor § 23y corners () yiaphe
p—
WPS: Integrated control stm(-gvh‘;f ¥
J

A
WP6: System integration, performance assessment and
demonstration + LCA assessment 2% FHGR) L

of project outcomes

§
H
§
&
5
H
)
&
&
H

WP7: Dissemination and exploitation

\

EM-TECH critical infrastructures

TEcHmIsHE
. UNIVERSITAT

«ﬁ%ﬂiﬁi‘f\’ . % 2% E m ILMENAU
POLITECHICO . = ;

IRAPS) EBATH

EM-TECH

Funded by
the European Union

Figure 11: General project presentation (long)

This general project presentation is linked on the EM-TECH project website as PDF as well as short
project movie. A shorter version without the details on the objectives is available for partner use on the

SharePoint.
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5 Communication channels

5.1 Project website
The project website is available under www.emtechproject.eu and hosted and updated by project

partner AlG. The website has been designed to be a central point of communication for different
streams of communication:

1. Communicating about the project
2. Releasing news on the project and related activities
3. Presenting project partners

Also, for the design of the website, the project corporate identity was maintained. In the following, the
main elements of the project website and their purpose are described.

5.1.1 HOME page

Readers of websites decide within a couple of seconds whether they stay on a page or leave. On
average, the time-on-page is 40 seconds, 52 seconds is already considered as a good result. The EM-
TECH main page is therefore designed to provide a reader a general overview on the main aspects of the

. u

project, providing directions to find more detailed information in the sub-sites “the project”, “contact”

and “news”.

HOME

EM-TECH

L ))

Figure 12: Website main page header

The website design provides a rotating header, already pinpointing on the main objectives of the
project. It is here where the reader can already find the project vide, an animated version of the general
project presentation as presented in chapter 0.
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=\
'\,)' HOME THEPROJECT CONTACT NEWS Q

EM-TECH

EM-TECH: INNOVATIVE E-MOTOR
TECHNOLOGIES COVERING E-
AXLES AND E-CORNERS VEHICLE
ARCHITECTURES FOR HIGH-
EFFICIENT AND SUSTAINABLE E-
MOBILITY

Latest news

Figure 13: Main facts

This section provides the main facts of the projects leading to the details provided on the sub-pages of
the website. The main project objectives are presented in the following section.

A
@‘ HOME THE PROJECT CONTACT NEWS Q

EM-TECH

Advanced
cooling and
control
strategies

Radial flux in-wheel

Digital
twinning

On-board
axial flux
motor

(@ Circularity
solutions for

OBJECTIVES

Figure 14: Objectives presented

Figure 15 and Figure 16 show the section “voices about EM-TECH”. It is our intention to have the
persons involved in the project / as advisory board members representing interesting opinions to raise
their voices about the EM-TECH project. At the current time of the writing of this deliverable, two

statements are available:
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1. DI Martin Weinzerl, AVL List GmbH, project coordinator

2. Dr.Ing. Sebastian Gramstat, AUDI AG, advisory board member

VOICES ABOUT EM-TECH

As the designated project leader, | am not only looking forward to the various innovations we are sure to develop, but also to the
exciting talks and fruitful discussions in this interdisciplinary team of scientific and industrial partners of the EM-Tech consortium. This

project will definitely give a boost to innovations in the field of electric mobility in Europe and I'm proud to be part of the process.

DI Martin Weinzerl

Figure 15: Section "voices about" example 1

VOICES ABOUT EM-TECH

The EM-Tech project is an excellent approach to research on e-corners for future mobility solutions. Previous and ongoing European-
funded projects such as EVC1000 and HighScape have already addressed some items, together with EM-Tech research activities will
enhance significantly the knowledge about e-corners and the expertise of each single project partners

We at AUDI are extremely glad to be member of the Advisory Board. This allows us to be very close to the highly innovative research
and provide some helpful input for the partners as well

Personally, | am really looking forward to be a part of EM-Tech project and enhance the already existing networks for further

exploitations.

Dr. Sebastian Gramstat

Figure 16: Section "voices about" example 2
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EM-TECH

THE EM-TECH PROJECT
IN SHORT:

PROJECT CONSORTIUM

@Ubnsd LY iz A O ctaphe

Ideas&Motion ARMENGAUI
INNOVATE Propulsion Technologies

;. [POLITECNICO pa— ~ N,
DI TORINO IRAPS> (EHBATH - ValoNnic

TECHNISCHE
9,8 . UNIVERSITAT
AVL % h ILMENAU

Figure 17: project consortium

Also on the main page, the project consortium is presented, further detailed in the section “the project”.

5.1.2 The project

In this section, the EM-TECH project, the objectives, the impact and the overall approach are presented.
As well, the project partners are represented in this section again, this time featuring their dedicated
role in the project consortium.
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5.1.3 Contact

HOME THEPROJECT ~CONTACT  NEWS
EM-TECH
' L) -
A

PROJECT DISSEMINATION PROJECT COORDINATION

AF
CONTACT@EMTECHPROJECT.EU PROJECT MANAGEMENT
EM-TECH on Linkedin :

Figure 18: Contact

As the name says, this is the section where contact information as well as public material can be found.
Once the project is progressing, the section on public material will get more prominence having a
dedicated section.

5.1.4 News
7
7
[\ I HOME THEPROJECT CONTACT NEWS Q
4
EM-TECH

EM-TECH and E-VOLVE Partner presentation: AVL, the coordinator Hello Linkedin!
As EM-TECH project we are now a member to 1 With AVL List GmbH, the EM-TECH project has a highly dia, respectively Linkedin a RECENT POSTS

RECENT COMMENTS

EM-TECH Project Start
o ARCHIVES

Kick-Off Meeting

CATEGORIES

Figure 19: News section
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The news section is the home of the most recent updates, providing information on meetings,
presenting project partners, E-VOLVE cluster activities etc., etc.

5.2 Social Media

The importance of social media in today’s communication strategies is off doubt. When designing
communication strategies, it is important to keep in mind, that these networks are composed of
humans, interacting with each other or in our case, with a project. Accordingly, a communication
strategy designed for a project is ideally backed up by consortium members actively contributing to it,
thus supporting the social interaction on the media selected.

5.3 Linkedin
The project consortium has decided to focus on one social media network, LinkedIn. The reason is that
via this network, different stakeholders can be addressed:

- the European commission representatives incl. funding authorities
- scientific communities

- young researchers

- general audience

A dedicated LinkedIn site has been established and posts are done on a regular basis: EM-TECH site on
LinkedIn.

EM-TECH a

EM-TECH project
Innovative e-motor technologies covering e-axles and e-corners vehicle architectures for ... e-mobility
Motor Vehicle Parts Manufacturing - Graz - 70 followers

\/\  Following D ( More j

Home About Posts Jobs People Videos

About
Innovative e-motor technologies covering e-axles and e-corners vehicle architectures for high-efficient and
sustainable e-mobility. This project has received funding from the European Union’s Horizon Europe research and
under grant No 101096083.
See all details
\

Page posts )

EM-TECH project .ee EM-TECH project

70 followers 70 followers

2w ® - ®

# The EM-TECH website is online! With AVL List GmbH, the EM-TECH project has a

see more highly experienced project coordinator ...see more

/) W

Figure 20: EM-TECH LinkedIn site
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The project partners and everybody interested in the project advancements are invited to follow the site
and interact with the postings (like, comment, share) to increase the visibility on LinkedIn.

Currently, after approximately 2 months of presence on LinkedlIn; the project has 70 followers.

Follower highlights @

70 66

Total followers New followers in the last 89 days

Follower metrics ©

— Sponsored 0
rganic

Figure 21: LinkedIn KPI Follower

Metrics

|

|
‘l /W\A/\M/\My IR
- Sponsored 0

Figure 22: LinkedIn KPI Engagement

The project participants are highly encouraged to post about their activities in the project (keeping in mind
confidentiality). When posting about the EM-TECH project, please use the Hashtag #emtechproject and
tag the EM-TECH project so the activity can be connected and reposted accordingly. Of course, everybody
can feel free to link the project to interesting articles, journals found on social media, the EM-TECH
consortium is happy to share these.

5.4 Twitter

At the start of the project, the consortium has decided not to set up a dedicated twitter page for the
EM-TECH project but to observe evolutions on this social media network that were initiated by a change
of ownership. Instead, it was decided to invite project partners who are active on this network to post
using the Hashtag #emtechproject. This decision will be re-evaluated during the upcoming project
steering board meeting in M06.
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5.5 Content generation
To generate content for the web updates as well as the social media activities, a content generation plan
has been set up and is updated on a regular basis.

Ideas + -+ Planned this week + -+ Planned next week + -+ Later this month + - Done ap 0%

-
: (© WP2 Deliverable © Voices about Project consortium presentation
Carousel Nein LinkedIn

#consortium #innovation #emtechproj;

(© Objective 1

© University of Surrey, United . 3 N CINEA, partner organisations
Kingdom () Ideas & Motion SRL, Italy (©) Technische Universitat limenau,
Germany »
@ i~ R 3
© Testing infrastructure #emtechproject #electromobility #hori...
CINEA, E-VOLVE, Aldo, Davide, Patrick + Aufgabe hinzufligen
- + Aufgabe hinzufligen
(©) University of Bath, UK ;‘
© E-VOLVE Cluster (Repost) AVL List GmbH, Austria
© Politecnico di Torino, Italy g Nein  (iRKSGIR
#coordination #euproject #horizoneur...
+ Aufgabe hinzufiigen CINEA, E-VOLVE, AVL, MartinWeinzerl
. . Release
() Elaphe Propulsion Technologies,
Slovenia 3

(© Vaionic Technologies GmbH,
Germany

(© UrbanGold GmbH, Austria Website online

Produziertes Video  Nein

Linkedin

Figure 23: Content generation plan
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6 Communication multiplicators — clusters and associations
The project partners are active in a number of clusters and associations and are using their presence
there to promote the EM-TECH project and activities. One of these activities is outlined in the following.

6.1 E-VOLVE Cluster

During the project kick-off meeting, the EM-TECH project consortium agreed to the membership to the
E-VOLVE cluster and joined the clustering activities in March 2023. The E-VOLVE cluster has been
established by 8 H2020 projects (https://www.h2020-evolvecluster.eu) and has led to very interesting
synchronization activities. Apart from two projects, the founding cluster member projects have

successfully closed their projects, however the joint spirit is ongoing and new members from Horizon
Europe are currently joining.

The cluster has the aim to:

- connect parallel R&D activities in complementary areas
- complement a higher potential produced by intersectoral cooperation and to
- execute joint dissemination and exploitation activities.

And is active with a website, regular newsletters, a LinkedIn and a Twitter page. EM-TECH participants
are involved in the daily management of the cluster and will pursue a representation of EM-TECH in the
cluster activities. Current communication activities include:

- update of the cluster website representing the new cluster members including EM-TECH

- Preparation of a newsletter featuring finished projects / running projects / new cluster members

- Ajoint conference publication is planned that will be integrated in the communication of the
cluster and the involved projects

- Presentation of new cluster members on the E-VOLVE LinkedIn channel (see Figure 24).
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E-VOLVE Cluster cee
158 followers

22h- ®
Spotlight on new cluster member: EM-TECH project «

30
g

The E-VOLVE cluster herewith proudly presents one of the new members to the E-
VOLVE cluster, the EM-TECH project:

@ As electric machine technology emerges, new technologies can provide
innovative solutions for the electric car sector. The EU-funded EM-TECH project
will develop innovative electric machine technologies.

@ The project will focus on passenger car and van applications to provide
competitive costs and significant reduction of motor energy loss during vehicle
operation, and to decrease the rare earth content, including implementing magnet
recycling solutions.

@ The solutions will include innovative direct and active cooling designs, virtual
sensing functionalities, enhanced machine control, electric gearing and digital
twin-based optimisation. They will feature embedded systematic consideration of
life cycle analysis and life cycle costing aspects right from the early design stages.

@ The EM-TECH project consortium under the coordination of AVL List GmbH
consists of 10 partners from 5 different countries.

@ For more information on the project, visit the project website and follow along
their activities here on LinkedIN: EM-TECH project

. Stay tuned as we are going to present further cluster partners in the coming
posts.

Jasmin Kniewallner Eric Armengaud #cluster #emtechproject #horizoneurope
#emobility Ingrid Armengaud Armengaud Innovate GmbH Martin Weinzer|

EM-TECH: INNOVATIVE E-MOTOR
TECHNOLOGIES COVERING E-
AXLES AND E-CORNERS VEHICLE
ARCHITECTURES FOR HIGH-

Figure 24: E-VOLVE Post presenting EM-TECH as new cluster member

7 Deviations, Impact and Recovery Actions
There is no deviation for this deliverable.
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